Corporate Overview
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As a corporation involved in a diverse range of global businesses, MC maintains
relationships with a broad array of stakeholders. We are committed to building
ever better partnerships with our stakeholders around the world, thus meeting the
needs of a sustainable world.

Relationships with Stakeholders

I Shareholders and investors |

As of April 2005, the total number of MC shareholders stands at 65,298, a
figure which includes corporate investors, financial institutions, and individual
shareholders. We are focused on strengthening profitability and increasing

Shareholders/
Investors

stock value by boosting corporate value, and are committed to releasing a
wide range of corporate information in a timely, continuous, and fair manner
through investors' meetings, as well as a diverse spectrum of other media.
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Services

I Government

MC's relationships with governments do not stop at our legal
obligation to pay taxes. We also participate in national projects
and economic associations, which provide us the opportunity to
make proposals on economic, social, and environmental issues,
as well as in a variety of other sectors. MC prohibits any
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improper meetings, exchanges of gifts, profiteering or other
financial rewards between employees and civil servants, or

those who report to them, in any country of the world.

NGOs and NPOs

MC welcomes engagement with NGOs and NPOs
on specific projects and activities of MC as well as
on general environmental and social issues that
affects us all.
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I Employees|

MC employs a staff of 6,001 at
our head office, Japanese bases,
overseas offices and overseas
subsidiaries, a figure that
increases to 51,381 employees
when all our affiliates are also
included. Another important focus
is restructuring and reorganizing
our human resource systems and
training to ensure that our
employees are always able to
reach their full potential.
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Community

Customers

Extending to every region and industry, MC customers number
approximately 8,000 companies worldwide as of March 2005, roughly
6,000 of which are in Japan. We meet our customers' widely diverse
needs by taking full advantage of the various functions performed both
in-house and by our affiliates. We are also committed to managing our
supply chain at the global level and working with our customers to
promote our CSR principles.

Community
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Personal Information Security

For compliance and CSR considerations, it is
increasingly important that data be kept secure.
MC policies designed to strengthen the
management of personal data and classified
information are implemented under the
supervision of the Chief Information Security
Officer (CISO). We post our basic policy
regarding the protection of private information
on our website and train all MC officers and
staff in the protection of our clients' and all other
stakeholders' private information.

MC places a strong emphasis on communicating with the local communities in
which we operate, and is consistently attentive to the needs of these communities

in our everyday operations. As part of our mission to be a good corporate
citizen, we shoulder the material and immaterial costs to society that our

corporate activities exact, and develop activities in a variety of fields — including
the global environment, social welfare, international exchanges, culture and arts

and education - to help create a better society.

Middle East 27

Europe 24

CIS7

Africa 15

Oceania 7

Asia 74

North and Central America 21
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Overseas Networks (as of March 31, 2005)

@ Overseas offices @ Overseas subsidiaries
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