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Corporate Philosophy–Three Corporate Principles

Corporate Responsibility to Society

“Shoki Hoko”
International Understanding through Trade

“Ritsugyo Boeki”
Expand business, based on an all-encompassing 
global perspective.

Strive to enrich society, both materially and 
spiritually, while contributing towards the 
preservation of the global environment.

Integrity and Fairness

“Shoji Komei”
Maintain principles of transparency and 
openness, conducting business with integrity 
and fairness.

Corporate Social Responsibility (CSR) Vision
The Three Corporate Principles have guided MC since its founding. Our principles and policies on CSR are based on the 
Three Corporate Principles, which sees us strive to achieve the dual goals of driving corporate growth while helping to 
sustain the development of society.   

Corporate Standards of Conduct

Basic Philosophy
As a sound global enterprise, MC recognizes that an enterprise cannot continue to 
exist without consideration for its environmental performance. We will strive to 
preserve and improve the global environment and pursue sustainable development 
through all aspects of our business activities.

Mitsubishi Corporation Environmental Charter

6. Contribution to Society
As a responsible member of society, MC will actively carry out philanthropic 
programs in an effort to promote the enrichment of society. Moreover, the 
company will support efforts of its employees to contribute to society.

5. Consideration for Environmental Issues
MC understands that an enterprise cannot continue to prosper without 
consideration for its environmental performance, and will strive to protect 
and improve the global environment and pursue sustainable development 
through all aspects of its business activities.

3. Respect for Human Rights and Employees
MC will respect human rights and will not engage in any discrimination. The 
company will preserve and improve its corporate strengths through the 
development of its employees, all the while respecting the character and 
individuality of each employee.

2. Fairness and Integrity in Corporate Business Activities
MC will continue to develop its business activities in compliance with all 
relevant laws, international regulations and internal rules. The company will 
act responsibly and will respect the highest social standards.

1. Aim of Corporate Business Activities
Through its business activities, MC will endeavor to increase its value. At the 
same time, the company will strive to enrich society in all ways, developing 
and offering its customers the best services and products, with the highest 
regard for safety.

4. Information Security and Disclosure
While MC will continue to develop, implement and improve the effectiveness 
of its information security management system, at the same time the 
company will disclose information accurately and in a timely fashion, so as 
to maintain transparency and be correctly understood by both its 
stakeholders and the general public.

2. Natural Environment
We will develop resources, pursue 
investments, and promote transactions 
with careful consideration of the 
environmental impacts of our activities 
on local communities and ecosystems.

5.  Environmental 
Management System

In accordance with this Environmental 
Charter, we will seek ways to 
continually improve our environmental 
management system.

4.  Recycling Economy and 
Society

We will contribute to the development 
of a sustainable recycling economy 
and society where resources are 
wisely used and waste is minimized, 
through the introduction of new 
technologies and the effi cient 
utilization of our information.

3. Resources and Energy
We will actively promote the effi cient 
use and reuse of natural resources and 
energy while also employing forms of 
energy that minimize the 
environmental impacts of our 
operations.

6.  Announcement and 
Public Release of the 
Environmental Charter

This Environmental Charter will be 
disseminated among the management 
and all employees of MC. The 
company will promote environmental 
education to ensure that these 
principles are understood and acted 
upon throughout the organization. In 
addition, our Environmental Charter 
will be made available to the public.

1.  Conformity with 
Environmental Laws 
and Regulations

We will act in accordance with 
environmental laws and regulations of 
the national and local authorities to 
prevent environmental degradation in 
the countries where we operate. We 
will also adhere to relevant 
international conventions and 
incorporate respect for international 
standards.

Guidelines for Corporate Action

The Three Corporate Principles were formulated in 1934, as the action guidelines of Mitsubishi Trading Company (Mitsubishi Shoji Kaisha), 
based on the teachings of Koyata Iwasaki, the fourth president of Mitsubishi. Although Mitsubishi Trading Company ceased to exist as of 1947, 
the principles were adopted as MC’s corporate philosophy, and this spirit lives on in the actions of today’s management and employees. 

(The modern day interpretation of the Three Corporate Principles, as agreed on at the Kinyokai meeting of the 28 companies that constitute the so-called Mitsubishi 
group in January 2001.)
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