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Introductory Statement

r‘ = ; by President Ryoichi Ueda

In recent years, many businesses have come to recognize the
: responsibilities they owe to society. But Corporate Social Responsibility
5 (CSR) is hardly new to Mitsubishi International Corporation. Our
,‘ parent company, Mitsubishi Corporation (MC), has consistently
adhered to CSR standards since its establishment. These standards are embodied in
what have come to be known as the “Three Corporate Principles™

+ Corporate Responsibility to Society
+ Integrity and Fairness
+ International Understanding through Trade

Koyata Iwasaki, a Chairman of Mitsubishi Shoji Kaisha, first outlined the Three
Corporate Principles in a speech to employees soon after Mitsubishi Shoji Kaisha
began operations in 1918. In the speech, Chairman Iwasaki urged employees to place
principle over profit by adhering to the Three Principles even in difficult economic
times. Mitsubishi Shoji Kaisha was dissolved after World War II; but in 1954, when
Mitsubishi Corporation was established in its present form, the "Three Corporate
Principles” were formally adopted as an expression of the new company’s core values.
Since then, MC and its subsidiaries, including Mitsubishi International Corporation
(MIC), have been guided by the Three Corporate Principles, which have remained
highly relevant to our global operations. Chairman Iwasaki knew back in 1918 what
many are just now discovering: that “doing good” is not only morally right, but is also
good for business.

What does it mean for a global enterprise like ours to “do good” in today’s world? As
we move beyond the 50" anniversary of MIC's establishment, now is a good time to
answer that question by re-affirming our commitment to the Three Corporate
Principles and by elaborating a code of conduct that puts these principles into practice.
To that end, this Code of Business Conduct seeks to reinforce and build upon the core
values that have always been part of our heritage, so that we can continue to prosper
and grow as a sound global enterprise for the next 50 years and beyond.

A public commitment to conduct business in a lawful and ethical manner based on our
long-standing core values, however, is meaningless unless all officers and employees
who conduct business on a day-to-day basis truly understand and embrace these core
values. Together, we are all responsible for preserving the good name and reputation
of MC, a task that is essential to our Company’s well-being. Therefore, I call upon
all of you to carefully read this Code, grasp its importance as an expression of our core
values and put it into practice in your daily activities.

Should any compliance issue arise, it is very important that you promptly report the
issue to your manager and inform the relevant departments so that MIC can handle
the issue properly. If you supervise other officers or employees, please take frequent
opportunities to communicate with your staff about the importance of compliance and
business ethics.

o Mitsubishi International Corporation i



CODE OF BUSINESS CONDUCT

About the Code of Business Conduct

While the Corporate Standards of Business Ethics define the Company’s core
values, this Code sets forth the principles that must be adhered to in
conducting business on behalf of the Company.

All directors, officers and employees of the Company must conduct all
Company operations in strict compliance with applicable laws and
regulations as well as internal corporate rules and policies. In addition, all

directors, officers and employees must conduct business in accordance with
the Company’s Corporate Standards of Business Ethics and the Three
Corporate Principles. The Code of Business Conduct is designed to help us
in this endeavor by setting forth the important principles that guide us as
we conduct the Company’s business.

Third parties must also conduct business on behalf of the Company in
compliance with applicable laws and regulations, as well as in accardance
with the Corporate Standards of Business Ethics and this Code.

The Business Conduct Principles

This Code is based on the Mitsubishi Corporation Code of Conduct, which was adopted
by our parent company in 2000. Both the Mitsubishi Corporation Code and this Code
are based on the following eleven business conduct principles with which we should all
be familiar. These eleven principles, together with our Corporate Standards of
Business Ethics, are the framework around which the Company’s Code is structured
and with which we all must abide.

Principle 1: Respect human rights and do not discriminate on the basis of race,
gender, age, national origin, religion, disability, sexual orientation or any other basis
prohibited by law. Do not engage in any form of harassment.

Principle 2: Maintain a high regard for environmental considerations in conducting
our business operations, work toward achieving environmentally sustainable business
practices and conduct our business in accordance with applicable environmental laws
and regulations.

Principle 3: Conduct business in compliance with applicable laws, rules and

regulations. Promote fair business practices and comply with applicable trade
regulations.

#' Mitsubishi International Corporation I>






