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NEW YORK (July 8, 2003) – At the up
Chicago, Mitsubishi International Corpor
natural products of five Japanese manufac
visitors to learn a great deal about diverse n
where these products are already being u
representatives from five manufacturers wh
 
• Probiotics        

 
• Natural Seafood Extracts        

. 
• Natural Plant Extracts       
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About Mitsubishi International Corpora
Mitsubishi International Corporation (MIC
multi-industry trading and investment com
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Media Contacts: Norma I. Salcido 
(212) 605-2092 
norma.salcido@mitsubishicorp.com 

Reilly Starr 
(212) 605-2314 
reilly.starr@mitsubishicorp.com
L INTRODUCES NEW SEASONINGS, FLAVORS 
TIONAL INGREDIENTS TO U.S. MARKET 

 
howcased at IFT Annual Meeting at Booth 3352 

coming IFT Annual Meeting + Food Expo opening July 12th in 
ation (MIC) will feature the value-added food ingredients and 
turers. MIC’s presence at the show provides an opportunity for 
ew products coming out of Japan and about the Japanese markets 
sed extensively. Attending with MIC will be sales and research 
o focus on: 

• Natural Diet and Exercise Ingredients      
 

• Natural Seasonings        
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MIC's Tokyo-based parent company, Mitsubishi Corporation, is one of the world's largest and most diverse 
enterprises. The Company's close to 7,000 employees, coupled with its approximately 44,000 operating 
subsidiary employees, serve clients through a global network of almost 40 offices in Japan and nearly 200 
overseas offices. 
 
Information in press releases, including without limitation content of services, and contact information, is current on the date of the 
press announcement, but is subject to change without notice. 
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