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MC has developed a global network to drive its next phase of major growth by continuously
improving its ability to respond to change while also encouraging collaboration through the
efficient and effective allocation of roles between the Head Office, MC offices and subsidiaries,

and group companies.

The MC Group operates in a rapidly evolving business
environment, both in Japan and around the world,
with heightening geopolitical risks and an increasingly
borderless global society and market.

In response to these swift and complex changes,
and in order to accelerate the implementation of its
business management model, MC leverages its global
network in around 90 countries and regions worldwide,
to gather and communicate relevant, real-time business
intelligence. This enhanced global network is used to
identify potential sources of growth and new business
opportunities, as well as to bolster risk management
practices and ultimately support the expansion of the
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Location of MC Operations

MC Group.

MC has long contributed to the development of
societies and economies by working with its customers
and partners all over the world to develop a wide range
of businesses that it could not have realized on its own.
These positive relationships are built upon day by day
as irreplaceable assets spanning the past, present and
future.

In this manner, the MC Group aims to maximize its
corporate value by enhancing its global network and by
fully leveraging its collective abilities, including its solid
relationships with customers and partners around the
world.
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14 MC Offices and Subsidiaries
727 Group Companies

Latin America
& the Caribbean

9 MC Offices and Subsidiaries
60 Group Companies
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ead Office: Tokyo
ber of MC offices and subsidiaries in Japan: 11
0 MC offices and subsidiaries overseas: 110

2 offices and subsidiaries (MC branches, of-
es, li offices, regional subsidiaries, etc.) are marked
Offices an bsidiaries” is a general term that refers to
C offices, subsidiaries, annex offices, and project offices
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s ' Number of group companies: 1,737
n = ] (1,321 consolidated subsidiaries and
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subsidiaries implement consolidated accounting procedures,
as well as MC's regional subsidiaries which implement
consolidated accounting procedures
"MC's‘r'égional subsidiaries are included in the number of MC
offices and subsidiaries on the map
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Japan

11 MC Offices and Subsidiaries
299 Group Companies
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Asia

23 MC Offices and Subsidiaries
167 Group Companies






