
The MC Group aims to deliver sustainable growth by adapting to changes in the business environment 
and fulfilling societal needs with due consideration for the United Nations’ Sustainable Development 
Goals (SDGs). To achieve this aim, the MC Group shall rely on its three core strengths: the collective 

capabilities to adopt a holistic view across numerous industries, the foresight to identify new seeds of 
growth and the execution skills to achieve growth.
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Since its founding years,  
Mitsubishi Corporation has 
embraced the spirit of  
the Three Corporate  
Principles as its  
corporate philosophy.

The Three Corporate Principles were formulated in 1934, 
as the action guidelines of Mitsubishi Trading Company 
(Mitsubishi Shoji Kaisha), based on the teachings of 
Koyata Iwasaki, the fourth president of Mitsubishi. We 
look to the Three Corporate Principles as the source of 
inspiration for our business activities and also for our 
initiatives to fulfill our responsibilities towards the global 
environment and society. 

Corporate Philosophy

Consolidated Growth Strategy

The MC Group includes approximately 1,700 companies, and 
as it works to raise its consolidated earnings for the group as a 
whole, it remains equally committed to growing each enterprise’s 
own corporate value, while simultaneously generating economic, 
societal and environmental value. By leveraging the collective 
capabilities found throughout its network of Group companies 
and over 130 Business Units, MC shall continue to innovate and 
inspire global industries.

 MC optimizes its portfolio by dynamically allocating 
management resources based on its level of engagement in 
each business. Sizeable growth investments are companywide 
commitments to develop next-generation earnings drivers. The 
Group is also dedicated to training highly ethical management 
professionals who have the foresight to identify new seeds of 
growth and the execution skills to achieve that growth.

 Regardless of how our world evolves, there will always be 
opportunities to deliver goods and services that meet societal 
needs and improve quality of life. The realization of these 
opportunities forms the very foundation of MC’s consolidated 
growth strategy.

MC Group Corporate Vision

Mission

By pooling its collective capabilities, the MC Group strives 
to fulfill societal needs and meet stakeholder expectations 
by simultaneously generating economic, societal and 
environmental value.

Adaptability

The MC Group prides itself on adapting to our ever-
evolving world by anticipating and responding to changes 
including geopolitical shifts, economic transformation, 
technology-driven industrial developments and changes in 
societal values.

Simultaneously generating economic value, 
societal value and environmental value 

through our businesses

(The modern day interpretation of the Three Corporate Principles, as agreed on at the Mitsubishi 
Kinyokai meeting of the companies that constitute the so-called Mitsubishi group in January 2001.)

The Three Corporate Principles

Corporate Responsibility to Society 
“Shoki Hoko”

Strive to enrich society, both materially and spiritually, while contributing 
towards the preservation of the global environment.

Integrity and Fairness 
“Shoji Komei” 

Maintain principles of transparency and openness, conducting business 
with integrity and fairness.

Global Understanding Through Business 
“Ritsugyo Boeki” 

Expand business, based on an all-encompassing global perspective.

Corporate Philosophy and Vision
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